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March Motivation 
 
It is Spring and I am feeling renewed and motivated! Not only because it is 
staying light longer and the flowers are blooming, but because I attended the 
State CWA Convention, our local CWA meeting and a few other inspiring 
events. I am feeling optimistic about the future. A friend, Marla Sousa 
Livengood posted a story about getting involved. A statement resonated with 
me, “Taking action vs. just talking about it.” 
 
I think we can do both! Talk about Agriculture and Act! We had such a great 
turnout for the Statewide Meeting as well as our local chapter meeting. There 
were some very inspiring speakers and I always learn things at CWA 
Conventions. Even on the virtual format, I gained knowledge in technology as 
well as agriculture. At our chapter meeting that was held at The Waterloo 
Restaurant’s Tent, we had a guest speaker, Linden High School teacher, Jana 
Colombini. Her presentation topic was Ag Education, Education, FFA Covid, 
and Post Covid. She enlightened us all to the good, the bad, and what will be 
gained from this experience. I have asked her to record her presentation so we 
might share. My enthusiasm gained from this month’s activities has led me to a 
game plan for our chapter for this year. Get ready to get busy! I cannot do this 
alone so I will be recruiting and asking for help. It does not need to be just 
members, we can ask family and friends. (Right, Kent Norman?). LOL. 
 

(continued on next page)



What are those black and white squiggly designs on 
pamphlets, menus, roadside billboards and more. QR (quick 
response) codes are scanned by smartphone or tablet cameras 
to access information from a website. Try the square to the 
right, it will take you to PennState Extension where I found 
the information for this article. These are similar to bar codes 
but provide up to 100 times the information.
QR codes are used in marketing by leading the user to a website, newsletter, 
product description or discount coupon. A nursery may have codes on a plant, a 
customer uses the code to see if the plant is appropriate for their growing 
situation and might get a discount coupon towards a purchase. Farmers’ markets 
may utilize QR codes to post information about a farm’s location, products and 
availability.
SJ CWA hopes to post QR codes on local private properties highlighting local 
crops that are grown in our county. We need volunteers to report on our top ten 
commodities and related products and services. We have some volunteers but 
would like some help from other members. Adopt a crop, create a document, 
add a recipe then send to Angie Vana at 4avana@gmail.com for our website. 
Then QR codes and signage will be created. Link to crop information below:

https://www.sjgov.org/department/agcomm/crop_reports

QR Codes, Agriculture and You! 
By Kathie Rivara

March Dinner Meeting Announcement

CWA BOARD

Executive Board

President 
Leslie Avansino	 	 209.609.4789

	            lesliedriever@gmail.com

  
President Elect 
Terry Paoletti            209.481.2791

	 	   tsquareyp@ail.com 
	     

Vice President External  
Anyone? Hello? 

Vice President Internal 
Suzanne Longstreth	  209.838.2892	
	        growerschoicesuz@aol.com 

Secretary 
Angie Vana	  	 209.608.1411        
	 	      4avana@gmail.com	
	 


Treasurer 
Edele Norman	 	 209.986.7641	  
	                    robedele@msn.com


Area Directors 
95212, 95213, 95215                             
Joyce La Rossa	 	 209.931.4565	    
	 	            noniof6@att.net  
Stockton (all other zip codes)                             
Lynn Miller	               209.481.9247

	 	             lamlr2@aol.com                

Gloria Mazza                     209.463.5477	
	 	   grgmmazza@aol.com     
 Escalon, Tracy, Farmington 
 Kim Valverde	 	 209.607.2305          
	           kvalverde@gogrupe.com

 Lodi, Galt, Woodbridge, Ione, 
 French Camp, Lockeford 
 Marilyn Togninali		 209.470.8923            
	             bsktsrgreat@yahoo.com 
 Manteca, Ripon 
 (and all non-SJ county members) 
 Carolyn Burtis       209.338.7186         
	           carolynburtis@gmail.com

 Linden                                                     
Candice Ghio	 	 209.601.3714	            
	 	 candice@theghios.com

	 	 


President’s Message, cont.

Did someone say DINNER MEETING? Yes, our Dinner Meeting is March 17th 
at Grateful Gypsy Bistro Restaurant, 12562 Locke Rd. Lockeford at 5:30 
p.m. on the outdoor patio, dress accordingly. Please make a reservation (choose 
corned beef and cabbage or chicken salad) to Leslie. Email, call or text Leslie at 
209.609.4789 or lesliedriever@gmail.com with your no-host ($25) reservation. 
See page 5 for late-breaking news as to who our speaker will be!

Some of the ideas that we discussed at our meeting and that we are looking for 
help with are:

• Meetings will be tent or outside for now. Need ideas for locations.
• We are donating funds to AgVenture’s Video Education program.
• An Ag Education Program through QR Codes. Can you help?
• Compilation of a contact list of elected officials and their support staff. We 

need researchers to help with this.
• Working on upgrades and improvements to our website so stay tuned.
• Teaching and practicing our “Elevator/ Costco Speech” at every meeting.

We in agriculture are all too familiar with the cycle of life. This year we have 
unfortunately lost many of our long time members. The ones who started all of 
this. They were the worker bees. It reminds us of the hard work that needs to be 
continued. We need to look at ourselves and the legacy we leave. What are we 
going to teach and contribute? We need to get busy and teach, learn and spread 
the word about Agriculture!

Stay Safe and Healthy.

Leslie Avansino
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Hello everyone! I am Adel 
(Johnston) Liebelt and I 
was asked to tell you a 
little about myself, my 
interests and how I came 
to join CWA. I grew up in 
the Linden High School 
District and always 
considered myself a 
country girl. In my youth, I 
was very active in the 
Waverly 4-H Club and 
attended Linden High 
School. Throughout the 
years I have kept in touch 
with friends and family in 
the area. 
I now live in Acampo with 
my husband, Leroy Liebelt, a 
vineyard farmer and we love 
living in the country. We 
combined our families 32 
years ago and raised five children together. In our free time, we enjoy 
traveling, especially in our RV, however, my main passion is gardening. I have 
over an acre in flower beds alone, plus vegetable boxes and fruit trees that I 
maintain myself. Fran Bozzano, a CWA member, introduced me to the 
Linden Garden Club and after five years, I became their president. 
Six years ago, I was invited to a CWA Table Setting Luncheon and was in awe 
of all the beautifully decorated tables and that huge basement. In support of 
the CWA group I purchased some raffle tickets. The emcee announced the 
first place prize was a complete eight-place table setting. I told my friend that 
"The last thing I need is another set of dishes.” As fate would have it, I won 
the table setting. Later, I was informed that I was “obligated” to decorate a 
table for the following year. I was a little intimidated because I had never 
done anything so elaborate. Later that afternoon, I joined CWA and 
continued five more years of decorating for the Table Setting Luncheon. The 
following year I invited my neighbor, Judy Isola to join CWA and together we 
participated in many more luncheons, asparagus festivals and Scholarship 
barbecues at Rosie Togninali's home. 
I read something once by cultural anthropologist, Margaret Mead, “Never 
doubt that a small group of thoughtful, committed citizens can change the world. 
Indeed, it's the only thing that ever has.” This quote describes the ladies of CWA. 
They are fearless and even took on the politicians when they tried to destroy 
the Delta waterways with the Twin Tunnels Project. 
I'm proud to be a member of CWA and the Linden Garden Club. Both 
groups do a lot of good things for the community, including supporting the 
youth of Linden High School with scholarships; and in between, we have a 
lot of laughs!

Membership 
Carolyn Burtis	 	 209.338.7186

	            carolynburtis@gmail.com

Education/Scholarship 
Karen Cultrera	 	 209.982.4945 

	 	       cultrera1@aol.com

Sunshine  
Suzanne Longstreth 	 209.838.2892 

                     growerschoicesuz@aol.com

Webs ites  
cawomen4ag.com

learnaboutag.org

agleaders.org

sjcagventure.com Field Trips

sjcagventure.com Presentations


Memorial Scholarships are awarded to the 
children and grandchildren of SJ CWA 
members. This scholarship is funded 
through generous donations. Contact Karen 
Cultrera at 209.982.4945 for more 
information. 

         *** SJ CWA email *** 
SanJoaquinCWA@gmail.com

Sounding Staff
Member Spotlight

Newsletter Staff

Editor 
Kathie Rivara   209.298.9032 	
	 	  kathierivara@gmail.com


Mailer 
Lynne Armanino 	 	 209.931.3471


Contributors

Writers and Columnists in this issue: 
Leslie Avansino, Kathie Rivara, Adel Liebelt, 
Susie Calhoun, Angie Vana


Publishing

The San Joaquin Sounding is published 
monthly by the San Joaquin Chapter of 
California Women for Agriculture.


Adel Liebelt of Acampo joined 
SJ CWA at our annual Table 
Setting event six years ago. 
She is active in the Linden 
Garden Club and serves as 
their president.

AgVenture Update: 
On the right side of this page is a list of websites that you can visit for 
agriculture-related topics. If you are interested in what AgVenture looks like 
this year, Krista McCoon has provided two AgVenture website links to go 
check out what third grade classes are seeing this year. Go check it out!
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Friday evening, the CWA 
Convention kicked off with a 
Hilmar Cheese Tasting hosted by 
Denise Skidmore. Adjusting to 
the times, about 40 guests met via 
Whova and were guided through the 
tasting. Denise has been a member 
of CWA for 30 years and worked for 
Hilmar for 20 years. She was an 
excellent moderator, kept the mixer 
going: sharing her knowledge, 
informational quizzes, tour videos 
and inspired us to socialize during 
the breakouts. 
 
Prior to the event, attendees 
received a box with Squeakers (aka 
cheese curds), cubes of Vintage 
Cheddar, Pepper Jack, Colby Jack, 
salami, salted mixed nuts, savory 
crackers, caramel chewy, a Hilmar 
key fob and cow (stress ball). We 
were encouraged to bring a 
beverage, and had time to visit with 
other members during the breakouts. 
 
Hilmar Cheese has production plants 
both in Hilmar, California and Texas. They produce cheddar, American style cheeses, whey protein and lactose 
products used by private label and national brand companies. The Hilmar location is where the small portioned 
Hilmar labeled products are sold. The majority of their cheese production is shipped to other businesses in 40 
pound blocks. 
Denise had us begin with the Squeakers. Squeakers, or cheese curds, are a very fresh cheese formed after the whey 
has been drained. Cheese curds can be made from any type of cheese, ours were from a mild cheddar. The 
“squeak” comes from the protein in the curd that hasn’t broken down. These are best eaten fresh. Since ours were 
several days old, it was suggested that we put them in the microwave for 5 seconds. Sure enough, they squeaked! 
 
We tried a Vintage Cheddar next, my favorite. This was followed by the Colby Jack which is a marbled cheese 
consisting of Colby, a softer, milder yellow cheese and Jack cheese. This cheese is labor intense as two vats of 
cheese must be stirred at the same time. Finally, we tasted the Pepper Jack. All of the cheeses were delicious. 
 
Denise shared with the group some of the modifications that have been made during the pandemic. The tasting 
area and tours have all been closed since last March. The facility has made curbside delivery possible and shipped 
4,000 boxes over the holidays. To keep their education ongoing, short videos have been produced for teachers to 
use. On the website, www.hilmarcheese.com, you can find monthly educational activities and they offer prizes! 
 
Though this was not our usual Convention bus tour, it was a tasty, fun, and informative way to kick off the 
Convention. As has been my experience at every CWA Convention, I walked away with newly acquired knowledge 
in another area of the vast world of agriculture.

Virtual Convention Highlights - Friday Evening Virtual Tour 
By Susie Calhoun

A box with everything needed for a virtual 
appetizer mixer. Bring your own beverage, sit back 
and enjoy the tour.

http://www.hilmarcheese.com/


Virtual Convention Highlights - Social Media, Best Practices 
By Angie Vana

As women, we naturally serve others by lending an ear or nurturing in some way. My nurturing skills shine when I 
make dinner every night for my boys. I often ask them what they want, get absolutely no response, and proceed to 
make what I like. Salad, broccoli, and beef stroganoff is not one of their favorite dinners. You just can’t satisfy 
everyone, right? 
 
Wrong! CWA members learned we can satisfy everyone; it just takes a bit of creativity. Speakers Lindsey Liebig 
and Monique Bienvenue both informed us about audience awareness and preparedness in speaking to others. 
In her presentation, Creating Productive Media Relationships, Sacramento County Farm Bureau Executive 
Director and California Ag Leadership Program Class 50 Graduate Lindsey Liebig explained the importance of 
cultivating relationships with reporters and how to shape your message. 
 
When cultivating relationships with reporters, trust is key. You must be able to meet their tight deadlines with 
reliable answers and information, provide personal contact information and share story ideas. She emphasized the 
importance of building a media email list that includes story reporters, desk copy producers and any other person 
that could help to get a story in the media. Sending regular information blasts also builds and develops a trusting 
relationship. Asking reporters, “When is your deadline?, When will this be aired, printed, etc?, Who else are you 
interviewing?, Will this be live or recorded and edited?” can make all the difference. Liebig shared that shaping your 
message is just as important as building trust. Taking the time to organize your thoughts and talking through 
complicated content can break down barriers. Having a clear idea of what information you want your audience to 
retain, as well as being prepared for technical issues with virtual interviews and connections may also be helpful. 
 
Liebig noted that using conversational language is the best way to convey any message. A reporter, doing their job, 
or audience may ask controversial, or even combative questions, but using language that pivots the conversation in 
a soft way can help point out common ground. Ultimately, you have to say yes to be heard, but you are in control of 
your own narrative. 
 
In her presentation, Personifying Agriculture: Sharing the Farmer’s Story Through the Lens of Social Media, Bee 
Sweet Citrus Director of Communications and CWA State Communications Director Monique Bienvenue 
touched on the idea that some topics remain challenging for the agriculture industry to discuss. From water issues 
to labor, the key to sharing the farmer’s story is audience awareness. Understanding your audience allows the story 
narrative to be shaped to meet the audience’s expectations. For instance, Facebook and Instagram are great 
platforms to share personal stories, whereas, Twitter and LinkedIn cater more to the business and media 
communities. Crafting a message that connects with a particular audience allows us to better reflect and think 
about who we want to hear our message, and note why it may be important to them. 
 
Bienvenue also advised her audience to use high-resolution photos and videography to help craft content. Sharing 
news regarding chapter events, meeting dates and scholarship information all tend to generate higher engagement. 
Trends show that followers on social media respond well to personal stories; sharing the reasons why members 
joined CWA, what we do for the community and who we are as individuals all help to personify who we are as 
agriculturalists. 
 
As a CWA member, these are great reminders and suggestions that should guide our efforts to educate children, 
consumers, and legislators. It is vital that we consider our audience to craft the best possible message that conveys 
accessible information. Creativity in presenting ourselves as a CWA organization or our position on an issue goes a 
long way. When my boys complain about salad, broccoli and beef stroganoff for dinner, I just spoon a little more 
dressing on their salad and sprinkle parmesan cheese on everything. That tends to engage them a bit more.

Late breaking news: 
Our guest speaker at our March 17th Dinner Meeting at the Grateful Gypsy Bistro will be Saroya Leonardini. 
She is a partner and estate/trust attorney at Neumiller-Beardsley in Stockton. Saroya, a cattlewoman and farmer, 
has very deep roots in Linden. She will be discussing trust/estate planning and Proposition 19. Please do not forget 
to call/text/email Leslie with your reservation and choice of meal. See page 2 for more information.



Virtual Convention Highlights - Roundup of Speakers 
By Kathie Rivara

Following are some of our other speakers that highlight the dramatic variation, adaptability and ingenuity of 
California’s agriculture community. 

Angel Moore, VP of Business Development, Alameda County Fair gave a great overview of how the Alameda 
County Fair uses social media for flexible and timely announcements and publicity in order to utilize their 
facilities to its fullest. The fairgrounds has “safety first” drive-in outdoor events, complete with strict mask 
mandates and marked parking spots to maintain social distancing. The variety of activities meets the needs of 
the entire community: movie nights, concerts (virtual and live), comedy shows, Grab & Stay Food Trucks, Grab-
n-Stay Fair Food Friday (and Weekends!), craft shows, Haunted House and Prehistoric drive throughs (!), 
Christmas Tree lot, live-stream UFC fight and bingo. Even though this presentation was virtual, Ms. Moore was 
very engaging and her information was so very timely. Member Susie Calhoun, shared with me that Ms. Moore 
is really a fun presenter in person, I think we need to keep her contact information handy, let’s hear from this 
woman for agriculture again! I never knew how much goes on behind the scenes in the Alameda County Fair. 
You can follow Alameda County Fair on Instagram @alamedacountyfair for more exciting fun and ideas.

Jason Phillips, CEO Friant Water Authority spoke on The Portfolio & The San Joaquin Valley Blueprint. 
Extensive information can be found at waterblueprintca.com which also presents an overview of California’s 
water situation. The primary focus falls in six different categories; Partnerships, Engagement and Co-operation, 
Water Data and Estimates, Execution Roadmap, Schedules and Costs, and Financing Plan. However, the 
speaker and this organization are proponents of water conveyance through the Delta and while we recognize 
the need for water to the southern counties of the San Joaquin Valley we cannot advocate for destruction of our 
local waterways. Our chapter has fought this concept and will continue to do so.

An excellent presentation by Frank Mitloehner, PhD, UCD, a professor in the Department of Animal 
Science, and Air Quality Specialist addressed Animal Ag’s Impact on GHG. An information-packed overview of 
cattle’s impact on greenhouse gases (GHG) can be found on a five-minute Youtube video, Rethinking Methane 
where you will find Dr. Mitloehner commenting on the biogenic carbon cycle found in ruminant animal 
agriculture and how it differs from fossil carbon, a one-way carbon dioxide producer. You can also find Dr. 
Mitloehner on Twitter at GHGGuru and his blog at GHG Guru Blog for more information and opportunities 
to educate ourselves. His final comment referred to the Paris Climate Accord and the current administration; as 
farmers and ranchers, we need to say, “We care.” 
 
Which speaker was your favorite? I know I missed Samantha Werth, UCD and her talk on “The Ins and Outs 
of Fake Meat.” If you heard it, could you write up a summary? I know I am interested in the how and why of 
plant-based “meat” and it would be great to educate others on this.

One more order of business for State CWA: 
Edele Norman is our liaison to CWA’s AgOne BBQ Task Force Director. Edele has announced that it is time to 
prepare for the infamous Country Store that is a fundraiser held during the AgOne BBQ. If you are a crafter or 
food preservationist; please set aside some of your fruits of your labor for the Country Store. If you need any 
ideas, give Edele a call at 209.986.7641

Advocating for Agriculture can be done every day. With the recent announcement that CO’s Governor 
Jared Polis declaring March 20th as Meat Out Day, just three weeks after calling his state’s agriculture the 
“cornerstone to the foundation of our state,” cattle ranchers in his state and throughout the rest of the country 
are calling for #MeatIn Day on March 20th. Support your local cattle rancher by buying, grilling, cooking 
with beef and celebrate the beef cattle industry in our state.

http://waterblueprintca.com
https://www.youtube.com/watch?v=UOPrF8oyDYw
https://clear.ucdavis.edu/blog


Memorial Scholarship Fund Donation 
In the Name of:_________________________________________________________ 

Mail Acknowledgement Card to:_________________________________________ 

Address:________________________________________________________________ 

Donor’s Name:__________________________________________________________ 

Address:________________________________________________________________ 

How do you wish the card signed:________________________________________ 

Date:__________________________________   Amount: $_____________________ 

Tribute/Occasion:_______________________________________________________

DONOR MEMBERS 
CWA activities are made possible, in part, through the generous donations of our Donor Members. 

Donor Members as of February 28, 2021.

Double Diamond Level ($1,000+) 
Brocchini Farms
Port of Stockton

Diamond Level ($501+$999) 
American AgCredit
Chiappe Farms, Inc.

Platinum Level ($251-$500) 
John & Lynne Armanino
Big Valley Tractor
Bobcat Central
Susie Calhoun & Troy Bowers
Merry & Darrel Carter
Beth & Mark Diemunsch
John Dondero Farms, Inc.
Kromann & Co.
Henry & Angie Long
Precissi Flying Service, Inc. 
Sanguinetti Ranch

Gold Level ($151-$250) 
Marit Arana
Elizabeth & Irma Demichelis
R & J Dondero, Inc.
Cathy Eilers
The Fruit Bowl
John & Roxann Fugazi
Gemma Giannecchini
Erna Murphy
Lory Mussi & Victoria Mussi Inv. LP
Bernadine & George Piccardo
Waterloo Orchards, Inc.

Silver Level ($100-150) 
Leslie Avansino
E & J Barosso
Richard & Fran Bozzano
Jon & Christine Brandstad
Camera Brothers
Chinchiolo Farming Co., Inc.
Diana Connolly
Dave & Karen Cultrera
Lora K. & Joe Daniels
A & A Dasso Farms, Inc.
Mary Dodds & Alice Santos
Escalon Feed & Supply
Lorene & Eddy Freggiaro
Nellie & David Frison
Kathy & Max Haro
JMR Ranch
**Kelley Inspections
Eileen Kuil
Kuil Brothers, Inc.
Lagorio Companies
Liebelt Vineyards
Ray & Marla Livengood
Lodi Farming, Inc.
Diane Malcoun
Martin Farms
J. Milano Co., Inc.
Mohr-Fry Ranches
Nola Orchards
Eddie & Judy Piazza
A.L. Powell Companies, Inc.
Carol & John Regusci
Re/Max Grupe Gold
Bill & Rogene Reynolds
Rossi Ranch
Jeannette Sanguinetti
John & Marie Schallberger
Stokes Farms
Tanaka Land Co.

Togninali Farms, Inc.
Larry Togninali Farms
Marilyn Togninali
Angie & Loren Vana
Gayle Watkins

** denotes NEW Donor Member
^^ denotes in-kind members

A tribute gift is a special way to 
honor or remember a loved one. 
Upon receipt of your contribution, an 
acknowledgement card will be sent to 
the person designated stating that a 
donation has been received.  
When you honor the memory of a 
loved one, you help further the 
education of SJ CWA members’ 
children and grandchildren.  
Please send to: SJ CWA 
PO Box 31334 
Stockton CA 95213



UPCOMING EVENTS
 
MARCH  
10 - AgVenture Lodi, Virtual Field Trip 
11-14, 18-21 - Grab-n-Stay Fair Food Feast, Alameda County Fair, see related story on 
page 6 
17 - SJ CWA Dinner Meeting at 5:30PM at Grateful Gypsy Bistro, 12562 Locke Rd. 
Lockeford, see page 2 for more information *RSVP required” 
20 - #MeatIn Day, see related announcement on page 6 
 
APRIL 
15 - Scholarship applications are due, see page 3 for contact information 
21 - SJ CWA Meeting, time and place to be determined 
29 - AgVenture Manteca, Virtual Field Trip 
 
MAY 
19 - SJ CWA Meeting, time and place to be determined
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	Angel Moore, VP of Business Development, Alameda County Fair gave a great overview of how the Alameda County Fair uses social media for flexible and timely announcements and publicity in order to utilize their facilities to its fullest. The fairgrounds has “safety first” drive-in outdoor events, complete with strict mask mandates and marked parking spots to maintain social distancing. The variety of activities meets the needs of the entire community: movie nights, concerts (virtual and live), comedy shows, Grab & Stay Food Trucks, Grab-n-Stay Fair Food Friday (and Weekends!), craft shows, Haunted House and Prehistoric drive throughs (!), Christmas Tree lot, live-stream UFC fight and bingo. Even though this presentation was virtual, Ms. Moore was very engaging and her information was so very timely. Member Susie Calhoun, shared with me that Ms. Moore is really a fun presenter in person, I think we need to keep her contact information handy, let’s hear from this woman for agriculture again! I never knew how much goes on behind the scenes in the Alameda County Fair. You can follow Alameda County Fair on Instagram @alamedacountyfair for more exciting fun and ideas.
	Jason Phillips, CEO Friant Water Authority spoke on The Portfolio & The San Joaquin Valley Blueprint. Extensive information can be found at waterblueprintca.com which also presents an overview of California’s water situation. The primary focus falls in six different categories; Partnerships, Engagement and Co-operation, Water Data and Estimates, Execution Roadmap, Schedules and Costs, and Financing Plan. However, the speaker and this organization are proponents of water conveyance through the Delta and while we recognize the need for water to the southern counties of the San Joaquin Valley we cannot advocate for destruction of our local waterways. Our chapter has fought this concept and will continue to do so.
	An excellent presentation by Frank Mitloehner, PhD, UCD, a professor in the Department of Animal Science, and Air Quality Specialist addressed Animal Ag’s Impact on GHG. An information-packed overview of cattle’s impact on greenhouse gases (GHG) can be found on a five-minute Youtube video, Rethinking Methane where you will find Dr. Mitloehner commenting on the biogenic carbon cycle found in ruminant animal agriculture and how it differs from fossil carbon, a one-way carbon dioxide producer. You can also find Dr. Mitloehner on Twitter at GHGGuru and his blog at GHG Guru Blog for more information and opportunities to educate ourselves. His final comment referred to the Paris Climate Accord and the current administration; as farmers and ranchers, we need to say, “We care.” Which speaker was your favorite? I know I missed Samantha Werth, UCD and her talk on “The Ins and Outs of Fake Meat.” If you heard it, could you write up a summary? I know I am interested in the how and why of plant-based “meat” and it would be great to educate others on this.
	On June 24th, Marit Arana and I represented our chapter at the Leadership and Empowerment Meeting in Alameda aboard the USS Hornet. Twelve of the nineteen chapters were represented at this meeting with members of all ages learning how to better communicate our message with others via social media.
	The meeting began with Andrew Skidmore (immediate past California FFA State President) of the Atwater area talking about his generation, late teens/early twenty-year olds, and how they like to communicate. His presentation had the headings of Identify the Social Media platforms to use, find the Influencers who might share your information in order to attract a wider audience and Invest your time in this platform. Andrew prefers Snapchat because it is instant, picture based and you can control the input. He emphasized creating an experience to give your Influencers something worth sharing.
	Our next speakers were Danny Royer, Vice President of Technology of Bowles Farming Company and Daniel Sabzehzar, CEO and co-founder of MarCom Strategies about Social Media in 21st Century Agriculture. They are strategizing on different Social Media platforms, mainly their own website, Facebook, Instagram and Twitter.  Their objectives are to Drive Awareness (get to know about Bowles Farming), Build Affinity (know what Bowles Farming is about) and Boost Advocacy (advocating for agriculture). While a website is a place where one could have total control over messaging, it is important to pay attention to Persona (who we are), Tone (how we sound), Language (what we say) and Purpose (why we say it).
	Francis Dillard is the Director of Marketing and Global Brand Lead for Driscoll’s, the large berry marketing firm.  She spoke about Storytelling in the Digital Age. She explained that we should be able to explain why we are unique and why people should care in one simple sentence. All communication should flow back up into supporting this higher level purpose. She thought that our own website (www.cawomen4ag.com) is the most important place for people to learn about us on the internet, even more than social media amplification. On social media, she said Facebook Live could be an interesting use of the site. She uses Instagram for recipes and she talked about #hashtag topics. When Driscoll’s receives comments on their social media, they try to comment within 24 hours, whether it is as simple as a smiley face emoji or a full comment, it drives users to feel a part of the site when they are recognized.
	MARCH  10 - AgVenture Lodi, Virtual Field Trip 11-14, 18-21 - Grab-n-Stay Fair Food Feast, Alameda County Fair, see related story on page 6 17 - SJ CWA Dinner Meeting at 5:30PM at Grateful Gypsy Bistro, 12562 Locke Rd. Lockeford, see page 2 for more information *RSVP required” 20 - #MeatIn Day, see related announcement on page 6 APRIL 15 - Scholarship applications are due, see page 3 for contact information 21 - SJ CWA Meeting, time and place to be determined 29 - AgVenture Manteca, Virtual Field Trip MAY 19 - SJ CWA Meeting, time and place to be determined

